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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Nash Finch Company 

v. 

Ahold Licensing Sarl, 

Petitioner, 

Registrant. 

) 
) 
) 
) 
) 
) 
) 
) 
) 

ｾｾｾｾｾｾｾｾｾｾｾｾｾｾｾｾＭＩ＠

Cancellation No. 92058000 

Registration No. 4,283,988 

Mark: OUR FAMILY FOUNDATION 
&DESIGN 

PETITIONER'S REBUTTAL NOTICE OF RELIANCE 

1. Pursuant to Trademark Rule 2.1200), Petitioner hereby introduces into evidence 

the following portions of the transcript of the deposition of John A. Paul, IV, which was taken on 

October 24, 2014, pursuant to Rule 30(b)(6): 

• Offered in rebuttal to further explain witness background: pp. 11 :8-24 
• Offered in rebuttal to provide background information regarding Petitioner and 

Registrant: pp. 14:24-15:25 
• Offered in rebuttal to testimony regarding the Labels for Leaming program: pp. 20: 16-

21 :7, 36:25-38:5, 43:16-44:18, 45:1-46:20, Exhibits 10, 14-15. 
• Offered in rebuttal to testimony regarding "association of OUR FAMILY mark with 

products": pp. 16:14-17:21, 30:15-31:11, 84:9-86:25, 94:13-101:3, Exhibit 8 
• Offered in rebuttal to testimony regarding the NFC Foundation and its activities: pp. 

25:10-29:11, 82:22-83:14, 88:7-90:4, Exhibits 7 and 37 
• Offered in rebuttal to testimony regarding confusion: pp. 102:5-15, 105:12-106:25 

A copy of the excerpts of the deposition transcript and exhibits is attached as Exhibit 1. 

2. Pursuant to Trademark Rule 2.122( e ), Petitioner hereby introduces into evidence 

printouts of screen shots from the following websites showing the businesses, business models, 

or charitable purpose of entities identified in Registrant's Notice of Reliance from the following 

websites, accessed on July 27 and 28, 2015: 

a. http://www.americaspromise.org/about 
b. http://wepromisefoundation.org/ about-wpf 
c. http://ww5.komen.org/WhatWeDo.html 



d. http://charlestonhalos.org/history.php 
e. http://halosfun.com/halos-mandarins/ 
f. http://www.unileverusa.com/aboutus/ourvision/ 
g. http://www.unileverusa.com/brands-in-action/ detail/Promise-/296148/ 
h. http://www.projectsunshine.org/aboutus/index.php 
i. http://kellogsfamilyrewards.com/ en US/products/ sunshine-cheez-it-big-

snack-crackers.html 
J. http://www.pushupandup.org/faf/help/helpAboutOrg.asp?ievent= 1121090&lis 

=l&kntael 121090=DB415C3767C749318B4F55BA971D1CEF 
k. http:// corporate. target. com/ about/purpose-beliefs 
1. http://www.target.com/s?searchTerm=up+and+up&category=0%7CAll%7Cm 

atchallpartial% 7Call+categories&lnk=snav sbox up+and+up 
m. http://givingpledge.org/faq.aspx#faq 1 
n. http://www.cbn.com/partners/about/our-ministries/ 
o. http://www. pledge. com/ en US/Products/Pages/ default.aspx 

These printouts are relevant to demonstrate the disparate nature of the business, business models, 

and/or charitable purpose(s) of a number of entities Registrant identified in its Notice of Reliance 

as alleged to be using the same or similar marks for various commercial purposes and for 

charitable purposes. A copy of these materials are attached as Exhibit 2. 

Date: August 3, 2015 
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Respectfully submitted, 

NASH FINCH COMPANY 

By its attorneys 

ｾｬｩｦｦＶ］Ｍ
Heather J. Kliebenstein 
Merchant & Gould P.C. Suite 3200 
80 South Eighth Street 
Minneapolis, MN 55402 
Tel: 612.332.5300 
Fax: 612.332.9081 
Attorneys for Petitioner 



CERTIFICATE OF SERVICE 

I hereby certify that a true and correct copy of the foregoing PETITIONER'S 

REBUTTAL NOTICE OF RELIANCE was served via first class mail, postage prepaid, this 3rd 

day of August, 2015, on: 

Harvey Freedenberg 
Brian P. Gregg 
100 Pine Street 
P.O. Box 1166 
Harrisburg, PA 17108-1166 
HFreeden@mwn.com 
BGregg@mwn.com 

CERTIFICATE OF FILING 

I hereby certify that PETITIONER'S NOTICE OF RELIANCE was filed electronically 

with the United States Patent and Trademark Office's Electronic System for Trademark Trial & 

Appeals (ESTTA) on this 3rd day of August, 2015. 
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DRI 
NASH FINCH COMPANY 

Back° 
School 

July 31st - August 20th, 2011 

Be A Part of the 
Biggest Selling Event 

of the Season! 
• This is the perfect opportunity to tie in your 

back to school initiatives. 
• Get added visibility on what you have to offer. 
• 3 week promotion - running from 7/31 - 8/20. 

Level of Sponsorship 
- $8,000 for POS sign kit support 

- Your Company logo will be prominently displayed on themed signage. 
- This will get you visibility in 400+ stores for 3-5 weeks. 

Toolkit Sponsorship 
- Vendor offers - Bundled coupon events, retailer display contests, etc. 
- Additional Vendor POS materials available to Retailers free of charge. 

Vendor Requirements: 
- Submit Must Support items/contracts 
- Submit UPC Codes for all applicable items 
- Submit Vendor offers (Bundled Coupon event, Retailer Display contest, etc.) 

All Vendor participation and information due by April 29, 2011. 

NFAH0002715 
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EXHIBIT 

/ 

ELEMENTARY 
ESSENTIALS FROM 

OUR FtlAlLY (3  TO YOUR'S 

ReYouo, CitecPea 
❑ Our Family® Facial Tissue Cubes 

85 ct. and Hats 160 ct. 

99° 
❑ Our Family® 1-Roll Paper Towels 

(Custom-Size-It & Regular) 1 ct. 

2/$3 
❑ Our Family® Disinfecting Wipes 

Fresh or Lemon 35 ct. 

21$3 
❑ Our Family® Sandwich Bags 100 ct. 

$11.59 with website coupon 
(price without website coupon $1.99) 

www.ourfamilyfoods.com  

Our Family® 
Applesauce Cups 
6 Assorted Flavors 
2/$3 

Our Family® 
Fruit Cups • Mandarin, Diced 
Peachor Mixed Fruit Oct. 
2/S3 

Together We Can Make 
A Difference 

Labels for Learning can help 
your school earn money for 

athletic equipment, bend uniforms, 
.•  new textbooks end teaching aids. 

NFAH0002718 



Quality  Since 1904 

THIS HOLE SPONSORED 
BY: 

NASH FINCH COMPANY 

HOPE CLASSIC 
SIGNAGE 
DONATED BY: archetype 

PENGAD 800-631-6989 
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About | America's Promise
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DONATE   

America’s Promise Alliance is devoted to helping to create the conditions

 for success for all young people, including the millions currently being

 left behind. Our work is powered by our belief that all children are

 capable of learning and thriving, and that every individual, institution and

 sector shares the responsibility to help young people succeed.

We are the nation’s largest partnership of our kind, bringing together

 hundreds of national nonprofits, businesses, communities, educators

 and ordinary citizens behind the idea of making the promise of America

 accessible to all young people.

Far too many young people are growing up without the support they

 need to succeed in school and life. More than 20 percent of high school

 students do not graduate on time. Moreover, the most recent estimate is

 that 5.8 million young people between age 16 and 24 are neither in

 school nor employed. This lack of opportunity for young people is

 morally untenable, economically unsustainable, and fundamentally

ABOUT HOME

THE FIVE PROMISES 

OUR HISTORY

ALLIANCE
 PARTNERSHIP



DONORS 

ADVOCACY

LEADERSHIP & STAFF 

CAREERS

CONTACT US

JUL 22, 2015
Funding Opportunities
 The following grants and
 funding opportunities are
 currently accepting
 applicants. These grants are
 not offered through
 America's Promise Alliance,
 but they each relate to our
 Five Promises.

JUN 28, 2015

ABOUT NEWS PROGRAMS RESOURCES EVENTS
Search

Search

https://connect.americaspromise.org/
https://www.facebook.com/americaspromise
https://twitter.com/americaspromise
https://plus.google.com/u/0/104077316408517147346/posts
http://www.americaspromise.org/promises
http://www.americaspromise.org/our-history
http://www.americaspromise.org/partners
http://www.americaspromise.org/partners
http://www.americaspromise.org/donors
http://www.firstfocus.net/
http://www.americaspromise.org/staff
http://www.americaspromise.org/careers
http://www.americaspromise.org/contact-us
http://www.americaspromise.org/news/funding-opportunities-158
http://www.americaspromise.org/
http://www.americaspromise.org/
http://www.americaspromise.org/news
http://www.americaspromise.org/programs
http://www.americaspromise.org/resources
http://www.americaspromise.org/events
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 inconsistent with our values and aspirations as a nation. 

We frame our work around Five Promises that we believe must be made

 and kept to every young American – caring adults, safe places, a

 healthy start, an effective education, and opportunities to serve. With

 the supportive environment of these promises at work for young

 Americans, we believe we can reach a more tangible goal: a 90 percent

 graduation rate by 2020. Our GradNation campaign is focused on

 putting this critical milestone – and therefore a shot at the American

 Dream – within reach for young Americans. 

At our founding in 1997, we set forth Five Promises that create the

 essential conditions for all young people to have a real chance of

 success. Research shows that young people who experience at least

 four of the promises are far more likely to succeed academically,

 socially, economically and civically. That’s why, our Alliance works to

 keep the Five Promises to as many young people as possible. 

The Five Promises
 Keeping Five Promises to young Americans, especially
 those growing up in challenging circumstances,
 creates conditions that are vital for adult success. The
 work of America’s Promise is built around delivering on
 these Five Promises.

FIND OUT MORE

Our History
 The America’s Promise Alliance grew out of the
 Presidents’ Summit for America’s Future in 1997. At
 that gathering in Philadelphia, Presidents Clinton,
 Bush, Carter and Ford (with Nancy Reagan
 representing President Reagan), challenged America

Phoenix Partners with
 Government and Business
 to Reclaim Youth Talent
 The loss of youth talent in
 Arizona is costing the state
 billions of dollars. To discuss
 strategies that help more
 young people graduate from
 high school on time and
 enter the workforce
 prepared, the “Reclaiming
 Youth Talent” Phoenix
 Education Summit convened
 government, business and
 community leaders—
including representatives from
 Starbucks and the U.S.
 Department of Education—
on April 10.

JUN 28, 2015
Big States Lead the Nation
 in Achieving Higher
 Graduation Rates
 Ten states educate 55
 percent of America’s public
 high school students:
 California, Texas, New York,
 Florida, Illinois,
 Pennsylvania, Ohio,
 Michigan, Georgia and North
 Carolina.

JUN 27, 2015
Large West Coast School
 Districts Pave the Way for
 State and National
 Graduation Rate Success
 School districts in
 Washington state and
 California are taking
 education into their own
 hands and using data to
 improve graduation rates.

JUN 9, 2015
The Opportunity Gap is Real

http://www.americaspromise.org/promises
http://www.americaspromise.org/program/gradnation
http://www.americaspromise.org/promises
http://www.americaspromise.org/promises
http://www.americaspromise.org/promises
http://www.americaspromise.org/our-history
http://www.americaspromise.org/news/phoenix-partners-government-and-business-reclaim-youth-talent
http://www.americaspromise.org/news/phoenix-partners-government-and-business-reclaim-youth-talent
http://www.americaspromise.org/news/phoenix-partners-government-and-business-reclaim-youth-talent
http://www.americaspromise.org/news/big-states-lead-nation-achieving-higher-graduation-rates
http://www.americaspromise.org/news/big-states-lead-nation-achieving-higher-graduation-rates
http://www.americaspromise.org/news/big-states-lead-nation-achieving-higher-graduation-rates
http://www.americaspromise.org/news/large-west-coast-school-districts-pave-way-state-and-national-graduation-rate-success
http://www.americaspromise.org/news/large-west-coast-school-districts-pave-way-state-and-national-graduation-rate-success
http://www.americaspromise.org/news/large-west-coast-school-districts-pave-way-state-and-national-graduation-rate-success
http://www.americaspromise.org/news/large-west-coast-school-districts-pave-way-state-and-national-graduation-rate-success
http://www.americaspromise.org/news/opportunity-gap-real
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Alliance Partnership
America’s Promise Alliance is the nation’s largest
 partnership dedicated to improving the lives of young
 people. America’s Promise partners are national
 organizations and include nonprofits, education
 institutions, corporations, associations, faith-based
 groups, and more.

FIND OUT MORE

GradNation
No single achievement in a young person’s life is more
 indicative of adult success than the ability to graduate high
 school. Since 2010, America’s Promise’s GradNation
 campaign has focused the nation’s attention, and our own
 work, on raising national graduation rates to 90 percent by
 2020, while dramatically increasing college enrollment and
 completion. With constant collective efforts, we’re on track
 to meet our goals.

FIND OUT MORE

 to make children and youth a national priority.

FIND OUT MORE

Donors

S I G N  U P  T O  R E C E I V E
 O U R  E M A I L S

 Low-income high school
 students are graduating at a
 rate 15 percentage points
 behind their more affluent
 peers, according to the 2015
 Building a Grad Nation
 report. The growth and
 spread of concentrated
 poverty in schools and
 neighborhoods has
 enormous consequences for
 the nation’s most
 disadvantaged students. One
 of these consequences is an
 “opportunity gap,” the large
 disparity in access to
 resources, services and
 experiences for low-income
 children.

Submit

http://www.americaspromise.org/partners
http://www.americaspromise.org/partners
http://www.americaspromise.org/partners
http://www.americaspromise.org/program/gradnation
http://www.americaspromise.org/program/gradnation
http://www.americaspromise.org/program/gradnation
http://www.americaspromise.org/our-history
http://www.americaspromise.org/our-history
http://www.americaspromise.org/donors
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Advocacy
America's Promise Alliance's policy affilate is First
 Focus, which serves as our partner in advocating for
 young people. First Focus works to ensure that our
 leaders focus first on the impact their policy decisions
 have on children and families.

FIND OUT MORE

Leadership & Staff
America’s Promise Alliance functions with leaders from
 all sectors of American life: the business community,
 nonprofits, community groups, policymakers, experts in
 children’s and youth issues, concerned individuals and
 young people.

FIND OUT MORE

 Our work is made possible by the generous support of
 corporations, foundations and individuals investing in
 our mission.

FIND OUT MORE

Careers
 America’s Promise Alliance is committed to being a
 workplace of choice for professionals from all business
 sectors who are interested in dedicating a portion of
 their careers to bettering the lives of young Americans.

http://www.firstfocus.net/
http://www.firstfocus.net/
http://www.firstfocus.net/
http://www.americaspromise.org/staff
http://www.americaspromise.org/staff
http://www.americaspromise.org/staff
http://www.americaspromise.org/donors
http://www.americaspromise.org/donors
http://www.americaspromise.org/careers
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FIND OUT MORE

Contact Us
 We’re eager to hear from you. We encourage your
 questions, your comments and your ideas. Most of all,
 we hope you’ll join us in the work of keeping the
 promise of America to all of our young people. We all
 have a stake in their future.

FIND OUT MORE

DONATE CONTACT EMAIL

LEGAL

NEWS

PROGRAMS

RESOURCES

 
Search

Search

http://www.americaspromise.org/careers
http://www.americaspromise.org/careers
http://www.americaspromise.org/contact-us
http://www.americaspromise.org/contact-us
http://www.americaspromise.org/contact-us
https://connect.americaspromise.org/
http://www.americaspromise.org/contact-us
http://www.americaspromise.org/join-our-email-list
http://www.americaspromise.org/legal
http://www.americaspromise.org/news
http://www.americaspromise.org/programs
http://www.americaspromise.org/resources
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About Our Foundation
As the charitable arm of Chartway, HeritageWest, and SouthWest Community, the

 We Promise Foundation is dedicated to making dreams come true for children

 struggling with degenerative, life-threatening, debilitating or chronic illnesses,

 or those facing tremendous hardship. The foundation is a non-profit 501(c)(3)

 public charity that provides support to help children with a single goal: to put

 smiles on the faces of children by making their dreams come true. The

 foundation was launched in 2005 based on the enduring success of Chartway’s

 charitable events. Since 1999, Chartway and We Promise Foundation have raised

 $5.8 million to lighten the burden of over 1200 children through our partnerships

 with numerous chapters of The Make-A-Wish Foundation, St. Mary’s Home for

 Disabled Children, Families of Autistic Children in Tidewater, Toby’s Dream

 Foundation, Roc Solid Foundation, The Matty Fund, Rock-n-Jock Charities,

 Children’s Hospital of the King’s Daughters and other charitable children’s groups

 who share our passion and mission to make a difference.

Our Board of Directors

From left  to right:  John Blum, Chairman; Heidi Worker, Vice Chairman; Theresa

 Delp, Secretary/Treasurer; Wayne Foshay, Director; Judy Sparrow, Director;

 Brian Schools, Director; Jennifer Saunders, Director

Roy,  Age 16

Dream:

 To Visi t  t he Ferrar i  Fact ory

HOME GET INVOLVED NEWS SHOP ABOUT WPF CONTACT
 

Our Mission

To put a smile on a

 child's face by making

 their dream come

 true.

Support our mission »

Contact Us

We Promise Foundation
 160 Newtown Road
 Virginia Beach VA 23462

Phone: 757 233 7111
 Fax: 757 671 1683

info@wepromisefoundation.org

Stay Connected

Subscribe to Our Newsletter!

E-mail address

Subscribe

http://wepromisefoundation.org/
http://wepromisefoundation.org/get-involved/
http://wepromisefoundation.org/news/
http://wepromisefoundation.org/merchandise/
http://wepromisefoundation.org/contact/
http://wepromisefoundation.org/
https://www.paypal.com/cgi-bin/webscr?cmd=_s-xclick&hosted_button_id=DHU2SRUKBVP5Y
http://wepromisefoundation.org/get-involved/
mailto:info@wepromisefoundation.org
http://www.facebook.com/pages/We-Promise-Foundation/10150099179200007
http://www.twitter.com/wepromise
http://www.flickr.com/photos/wepromise/
http://www.youtube.com/user/wepromisefoundation
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 © 2015 We Promise Foundation. All rights reserved.
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ABOVE ALL, WE MAKE A DIFFERENCE.

 WHAT WE DO
 A  A  A  |  Show Glossary | Share

At Susan G. Komen, our mission is pretty simple: to save lives and end breast

 cancer forever. How we do it…well, that’s a bit more complex. We educate,

 support research, offer grants that provide financial and emotional assistance and

 advocate for better breast cancer policy. But in a broader sense, we empower

 others, ensure quality care for all, and invest in science to find the cures.

HOW WE'RE HELPING

Last year, Susan G. Komen’s community grants provided financial and

 social support for more than 50,000 families impacted by breast cancer.

STAY INFORMED

SIGN UP FOR OUR NEWSLETTER  

FIND A KOMEN AFFILIATE

 IN YOUR AREA

LEARN MORE  

HELP END BREAST CANCER

DONATE NOW   

 SHOPKOMEN.COM  FIND AN EVENT  DONATE NOW   MENU

javascript:void(0)
http://www.info-komen.org/site/PageNavigator/EmailSignupRHS
http://ww5.komen.org/Affiliates.aspx
https://secure.info-komen.org/site/Donation2?12828.donation=form1&df_id=12828&s_src=rhrail
http://ww5.komen.org/
http://www.shopkomen.com/featured.php/?utm_source=komen.org&utm_medium=shopkomen.com%20shop%20button%20header&utm_campaign=komen.org%20shopkomen.com%20shop%20button%20header
http://ww5.komen.org/FindAnEvent.aspx
https://secure.info-komen.org/site/Donation2?12828.donation=form1&df_id=12828&s_src=header
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RESOURCES

 WE OFFER

Learn about the Komen Breast Care

 Helpline, komen.org interactive

 tools, our Message Boards, the

 programs we help fund, and the

 grants we provide.

LEARN MORE

WE FUND

 RESEARCH

See what makes us the world's

 largest private funder of breast

 cancer research.

LEARN MORE

IN THE

 COMMUNITY

Find out what we're doing to help in

 local communities.

LEARN MORE

AROUND THE

 WORLD

Discover more about our

http://ww5.komen.org/BreastCancer/1877GOKOMEN.html
http://ww5.komen.org/WhatWeDo/WeFundResearch/WeFundResearch.html
http://ww5.komen.org/WhatWeDo/IntheCommunity/IntheCommunity.html
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 international efforts.

LEARN MORE

ADVOCACY

Engage in Komen's efforts to

 educate policymakers and leaders at

 all levels and learn about the

 collective impact of our voice.

LEARN MORE

MISSION

 PARTNERSHIPS

 & PROGRAMS

See how we cooperate with other

 organizations to get things done.

LEARN MORE

AWARDS &

 RECOGNITION

Read about the awards we bestow

 on those who've made outstanding

 accomplishments in the field of

 breast cancer.

LEARN MORE

http://ww5.komen.org/WhatWeDo/AroundtheWorld/AroundtheWorld.html
http://ww5.komen.org/WhatWeDo/Advocacy/Advocacy.html
http://ww5.komen.org/WhatWeDo/MissionPartnershipsandPrograms/MissionPartnershipsandPrograms.html
http://ww5.komen.org/WhatWeDo/AwardsandRecognition/AwardsRecognition.html


Breast Cancer Research Funding - What We Do | Susan G. Komen®

http://ww5.komen.org/WhatWeDo.html[07/27/2015 12:20:12 PM]

ABOUT US

CORPORATE
 PARTNERS

GRANTS CENTRAL

FAQs

Media Center

Contact Us

Message Boards

Site Map

Blog

ShopKomen.com

How to Help

Terms of Use

Privacy Policy

Legal and Disclosures

Careers

  JOIN

    

  

 Access helpful resources or call:

 1-877 GO KOMEN (1-877-465-6636)

 

©2015 Susan G Komen
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 Home  Products  FAQ  Video

 Products
 There's a Pledge® product made to dust and clean almost every kind of mess.

 Filter by:

 Product Type

 Aerosol

 Floor Cleaner

 (Concentrated

 Formula)

 Floor Cleaner

 (Squirt & Mop)

 Trigger Spray

 Wipe

 Surfaces

 Electronics

 Glass

 Granite

 Laminate

 Leather

 Marble

 Natural Stone (Sealed)

 Plastic

 Porcelain

 Stainless Steel

 Wood

 Cleaning Occasions

 Deep Home Cleaning

 Floor Cleaning

 Floor Finishing

 Floor & Furniture Care

 Quick Cleaning

 Routine Cleaning

 Floor Types

 Asphalt Tile Floors

 Ceramic Tile Floors

 (Sealed)

 Cleans virtually any surface safely

 and effectively.

Glade® Rainshower®

     

 (73)

Multi Surface
 Everyday Cleaner
 with Glade® Fragrances

 Available in: 

*Pledge Multi Surface II Everyday Cleaner

 Cleans virtually any surface

 effectively.

 (13)

Multi Surface
 Antibacterial†

 Everyday
 Cleaner*

 Dusts, shines and protects for a

 noticeable clean on wood and more.

 (22)

Lemon Clean
 Furniture Spray

 The same great clean as Lemon

 Pledge®, but with the fresh scent of

 Orange.

 (8)

Orange Clean
 Furniture Spray

 Our Multi Surface formula in a

 convenient wipes form.

 (37)

Multi Surface
 Everyday Wipes

 99% natural formula cleans virtually

 any surface safely and effectively.

 (32)

Multi Surface
 Everyday Cleaner
 99% Natural

Español  |  Our Ingredients  |  Join us on  

What are you looking for?

Learn More >

Learn More >

Learn More >

Learn More >

Learn More >

Learn More >

http://www.pledge.com/en-US/
http://www.pledge.com/en-US/
http://www.pledge.com/en-US/Pages/FAQ.aspx
http://www.pledge.com/en-US/Pages/FAQ.aspx
http://www.pledge.com/en-US/Pages/FAQ.aspx
http://www.pledge.com/en-US/Media/Pages/videos-and-articles.aspx
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 Cork Floors (Sealed)

 Damaged & Worn

 Wood

 Flagstone Floors

 (Sealed)

 Laminate Floors

 Linoleum Floors

 Masonry Floors

 No-Wax Floors

 Rubber Tile Floors

 Slate Floors (Sealed)

 Stone Floors (Sealed)

 Terrazzo Floors

 Vinyl Floors

 Wood Floors (Sealed)

 Our Lemon Clean formula in a

 convenient wipes form.

 (4)

Lemon Wipes

*from pet dander

Removes up to 90% of allergens in

 dust.*

 (12)

Dust & Allergen
 Furniture Spray

 Brings out wood's natural

 beauty. 

 (15)

Extra Moisturizing
 Furniture Spray

 Cleans, nourishes, preserves.

 Restores wood to a lasting shine.

 (13)

Revitalizing Oil
 with Natural
 Orange Oil

The simple, spray-and-mop way to

 clean wood and laminate floors.

 Cleans, restores and protects,

 leaving behind a beautiful shine and

 the classic Pledge® Lemon scent.

 (5)

FloorCare Wood
 Trigger 
with Pledge® Lemon

 Reveals your wood floor's natural

 beauty.

 (23)

FloorCare Wood
 Squirt & Mop 
with Pledge® Lemon

 Cleans, shines, restores and

 protects your tile and vinyl floors.

 (13)

FloorCare
Multi Surface
 Squirt & Mop 
with Glade® Rainshower®

 Powerfully cleans with no sticky

 residue.

 (19)

FloorCare Multi
 Surface
 Concentrated
 Cleaner 
with Glade® Rainshower®

Learn More >

Learn More >

Learn More >

Learn More >

Learn More >

Learn More >

Learn More >

Learn More >
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 Provides a beautiful shine and

 durable acrylic protection.

 (21)

FloorCare Finish

 Provides lasting beauty and

 protection on wood, metal, leather

 and more.

 (2)

SC Johnson®

 Paste Wax

 Deep cleans wood floors, leaving a

 rich, luxurious satin finish.

 (5)

SC Johnson® One
 Step No Buff Wax

Learn More >

Learn More >

Learn More >
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In 1997, child psychiatrist and pediatrician Dr. Eve Spratt founded HALOS. At the Medical University of South Carolina, Dr. Spratt
 saw firsthand the severe lack of resources for young victims of abuse or neglect in Charleston County and wanted to improve
 the conditions for these children and their caregivers.

So she organized a meeting of the Department of Social Services case workers, business leaders, religious leaders, and
 politicians, and the group discussed the gaps in resources for children in the care of Social Services. Caseworkers told local
 leaders what they needed most, and soon the donations started to flow.

As a direct result of that meeting, HALOS was born. As an independent entity, HALOS works alongside the Department of Social
 Services to collect donations from the community to improve the lives of children who are often headed down a dark, painful
 path.

The HALOS program in the Charleston area has been so successful that in 2004, we received a major grant from the Office for
 Victims of Crime to duplicate the program in three other locations. Through the grant, we have been able to provide technical
 support and seed funding for programs to support abused and neglected children in Lancaster County, S.C., Dillon County, S.C.,
 and Greene County, Mo.

And in 2006, the Henry and Sylvia Yashik Foundation provided a grant for HALOS to collaborate with the Harmony Project, a
 nonprofit that advocates sustainable building and real estate development. Working to maximize available resources, the
 partnership has blossomed into a smashing success with almost $40,000 of critical items delivered to struggling families in
 Charleston County during the first year of the collaboration.

To date, HALOS has partnered with more than 40 religious communities, civic groups, businesses, and clubs, as well as many
 individuals. These HALOS partners comprise the critical network of volunteers who donate and spread the word about abused
 and neglected children and their families.

Our job will never be completed, but with your donations, we will help as many children as possible.

Donate today to help give these children a better tomorrow. For information about how to donate, contact HALOS at 953-3715.
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 funding to help 
local children 
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 #chsnews
 pic.twitter.com/hcBW

 @CharlestonHALOS

Tweet to @CharlestonHALOS

HOME | NEWS | EVENTS | MAKE A DIFFERENCE | VOLUNTEER | BECOME A HALOS PARTNER | SPREAD THE WORD | GET |STAFF | BOARD

HISTORY | PROGRAMS AND SERVICES | BIRTHDAY SALUTES | SUMMER CAMP | BACK TO SCHOOL | HOLIDAY GIVING | CRITICAL NEEDS

KINSHIP CARE | SLEEP RIGHT CAMPAIGN | CAR SEAT CAMPAIGN | DONATE | CONTACT US

HALOS

 3366 Rivers Ave., North Charleston, SC 29405

 PO Box 70237

 North Charleston, SC 29415

 Phone: 843.953.3714 | Fax: 843.953.9560 | Email: info@charlestonhalos.org

 Copyright © 2013-2014. HALOS. All Rights Reserved

Web Site Creation by:

https://twitter.com/DukeEndowment
https://twitter.com/DukeEndowment
https://twitter.com/SCFSC
https://twitter.com/SCFSC
https://twitter.com/hashtag/chsnews?src=hash
https://twitter.com/hashtag/chsnews?src=hash
http://t.co/hcBWuOJUAl
http://twitter.com/CharlestonHALOS/status/616611421128929280/photo/1
https://twitter.com/CharlestonHALOS
https://twitter.com/CharlestonHALOS
https://twitter.com/CharlestonHALOS
https://twitter.com/CharlestonHALOS
https://twitter.com/intent/tweet?screen_name=CharlestonHALOS
https://twitter.com/intent/tweet?screen_name=CharlestonHALOS
http://www.charlestonhalos.org/index.php
http://www.charlestonhalos.org/news.php
http://www.charlestonhalos.org/events.php
http://www.charlestonhalos.org/make_a_difference.php
http://www.charlestonhalos.org/make_a_difference.php
http://www.charlestonhalos.org/volunteer.php
http://www.charlestonhalos.org/partner.phpl
http://www.charlestonhalos.org/partner.phpl
http://www.charlestonhalos.org/spread_the_word.php
http://www.charlestonhalos.org/spread_the_word.php
http://www.charlestonhalos.org/get_involved.php
http://www.charlestonhalos.org/about.php
http://www.charlestonhalos.org/board.php
http://www.charlestonhalos.org/programs_services.php
http://www.charlestonhalos.org/programs_services.php
http://www.charlestonhalos.org/birthday_salutes.php
http://www.charlestonhalos.org/birthday_salutes.php
http://www.charlestonhalos.org/summer_camp.php
http://www.charlestonhalos.org/summer_camp.php
http://www.charlestonhalos.org/back_to_school.php
http://www.charlestonhalos.org/back_to_school.php
http://www.charlestonhalos.org/holiday_giving.php
http://www.charlestonhalos.org/holiday_giving.php
http://www.charlestonhalos.org/critical_needs.php
http://www.charlestonhalos.org/critical_needs.php
http://www.charlestonhalos.org/kinship_care.php
http://www.charlestonhalos.org/kinship_care.php
http://www.charlestonhalos.org/sleep_right_campaign.php
http://www.charlestonhalos.org/sleep_right_campaign.php
http://www.charlestonhalos.org/car_seat_campaign.php
http://www.charlestonhalos.org/car_seat_campaign.php
http://www.charlestonhalos.org/donate.php
http://www.charlestonhalos.org/contact.php
http://www.charlestonhalos.org/contact.php
mailto:info@charlestonhalos.org
http://cre843.com/


HALOS - Helping And Lending Outreach Support - History

http://www.charlestonhalos.org/history.php[07/27/2015 12:10:52 PM]



halos mandarins - halos

http://halosfun.com/halos-mandarins/[07/27/2015 12:11:30 PM]

pure
 goodness®

Halos™ mandarins are Mother Nature’s
 perfect snack—sweet, juicy, seedless, and
 easy for little hands to peel. Even better,
 these li’l guys are 100% California born
 and raised, and absolutely, positively Non-
GMO Project verified. So be sure to enjoy
 Halos when they’re in season, from
 November through April.
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2 count 3lb bag
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 sweet • seedless • easy peel • kid-sized 

5lb bag 5lb box

where to buy

innovationcommunityour family

meet our
 wonderful  family
You probably already know some of our other

 healthy brands, like Wonderful  Pistachios,

 Wonderful  Almonds, Wonderful  Sweet

 Scarletts™ and POM Wonderful . In fact,

 families like yours have made Wonderful the

 fastest-growing brand in America’s produce

 aisles.

®

®

® ®

®
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COUPON  CAREERS

Privacy Policy |  Terms & Conditions |  CA Transparency Act

© 2015 Wonderful Citrus LLC. All Rights Reserved. WONDERFUL, HALOS, SWEET SCARLETTS,
 the accompanying logos, trade dresses, and all other trademarks are owned by Wonderful Citrus
 LLC or its affiliates.

sign up

email address
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CBN.com The 700 Club News Christian Living CBN Radio Watch CBN Superbook CBN Ministries Give   Sign

 In

Media Evangelism & Discipleship

Christian TV and Video Outreach

Online Evangelism

Prayer

Global Reach

News Outreach

Medical Outreaches

Orphans & Vulnerable

 Children

Disaster Relief

Life-Changing Surgeries

Human Trafficking

Clean Water

Job Skills

Military Family Support

Humanitarian Aid & Relief

Our Ministries

Our Ministries Where We Work How You Can Help Become a Partner

Become a Partner

Last year alone, it is estimated that CBN

 partners provided:

Distribution of 68 million pounds of food

 and relief to Americans in need

Medical treatment to more than 250,000

 people around the world

Wells for more than 362,000 thirsty people

Help and supplies to victims of 8

 disasters here in America

The Gospel in 147 countries and

 territories, in 62 languages

Food, shelter, educational opportunities,

 medical help, job training, and Christian

 discipleship in 50 countries to over

 100,000 children at risk through

 Orphan’s Promise

Prayer—The CBN Prayer Center had over

 2.8 million contacts

Stay Connected

The 700 Club & Prayer Center

CBN's 700 Club program has been on the air since 1961, bringing a magazine-

style mix of news, interviews, testimonies, and insights from Christian leaders,

 including host and founder Pat Robertson. CBN's Prayer Center provides prayer

 as well as biblical guidance and resources to callers 24 hours a day, seven days

 a week.

700 Club Interactive

700 Club Interactive is a show designed for viewer interaction with hosts Gordon

 Robertson and Terry Meeuwsen. Its chat community, Skype, live phone calls,

 and social networking ensure live ministry and a community of prayer for

 viewers.

Superbook

Bringing the Bible to the next generation! With your help, CBN is launching a

 massive media campaign to bring the Bible back into the lives and hearts of

 children here in America and around the world through the new Superbook.

Orphan's Promise

Orphan's Promise ministers to the physical, spiritual and educational needs of

 orphaned and vulnerable children by providing loving care, training for life and

 the future, and the hope of the Gospel. Click here to find out more.
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Follow us on Twitter

Connect with us on myCBN

Sign-up for CBN Email Updates

The Christian Broadca…
698k likesLike Page Liked

 

Operation Blessing International

Through core programs of disaster relief, medical aid, hunger relief, orphan care,

 water wells, and community development, CBN's Operation Blessing

 International is dedicated to demonstrating God’s love by alleviating human need

 and suffering in the United States and around the world.

CBN.com

 We offer multiple resources to help people grow in their walk with God, including:

 streaming video teaching from Pat and Gordon Robertson; in-depth discipleship

 courses; Online Bible; CBN Radio; Bible teachings; my.CBN.com, a social

 network; and free downloads of videos, widgets, and articles.

CBN is a global, nonprofit ministry preparing the nations of the

 world for the second coming of Jesus Christ through media,

 prayer partnering, and humanitarian aid.

Learn More about CBN | Our Mission & History | Contact Us

Our Ministries Where We Work

How You Can Help Become a Partner

About CBN Share
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CAREERS AT
 UNILEVER

 As one of the world's
 greatest consumer
 goods companies, we
 offer people with talent,
 passion and integrity
 some of the world's
 greatest careers.
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RSS Contact us FAQs Sitemap Legal notice Cookie Policy Privacy Policy Accessibility AdChoices

109 Share

Unilever products touch the lives of over 2 billion people every

 day.

 

A clear direction

The four pillars of our vision set out the long term direction

 for the company – where we want to go and how we are

 going to get there:

We work to create a better future every day.

We help people feel good, look good and get more out of life with brands and services

 that are good for them and good for others.

We will inspire people to take small everyday actions that can add up to a big

 difference for the world.

We will develop new ways of doing business with the aim of doubling the size of our

 company while reducing our environmental impact.

We've always believed in the power of our brands to improve the quality of people’s

 lives and in doing the right thing. As our business grows, so do our responsibilities. We

 recognize that global challenges such as climate change concern us all. Considering

 the wider impact of our actions is embedded in our values and is a fundamental part of

 who we are.

Our vision
Like

Related links

 Climate change
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"Project Sunshine volunteers

 not only bring smiles to the

 faces of our patients, they are a

 vital part of the healing

 process."

-Project Sunshine Volunteer

Project Sunshine is a nonprofit organization that provides free educational,
 recreational, and social programs to children facing medical challenges and their
 families.

Project Sunshine empowers a dynamic and dedicated corps of over 15,000 volunteers to bring

 programming - recreational (arts), educational (tutoring and mentoring) and social service (HIV and

 nutritional counseling) - to 100,000 children facing medical challenges and their families in 175 cities across

 the United States and in four international locations: Canada, China, Israel and Kenya.

Volunteers selflessly donate their time to create program materials and deliver programs. Working onsite,

 our volunteers relieve the anxiety of the young patients and in a context of fun and play, foster in them the

 courage and coping skills necessary to confront procedures that lie ahead.

Project Sunshine volunteers spread sunshine, restoring a crucial sense of normalcy to the pediatric

 healthcare environment.

Volunteers in Action
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PROMISE®
We work with both nutritionists and chefs to develop products that can help

 consumers maintain a healthy heart.

LOVE YOUR HEART™

At Promise®, we work with both nutritionists and chefs to develop products that

 can help consumers maintain a healthy heart.

Promise® soft spreads (Promise® Buttery and Promise® Light) help maintain a

 healthy heart when eaten instead of butter or margarine, as part of a diet low in

 saturated fat, trans fat, and cholesterol. Promise® Spreads are delicious,

 buttery-tasting spreads that contain no partially hydrogenated oils and 0 grams

 trans fat per serving. Promise® Buttery and Light spreads also contain essential

 fatty acids like omega-3 alpha-linolenic acid ( ALA) and omega-6 linolenic acid

 (LA), along with important vitamins. (Promise® Buttery Spread contains 8g fat

 and 1.5g saturated fat per serving. Promise® Light Spread contains 5g fat and

 1g saturated fat per serving.)

Our Promise activ® Light Spread, which is specially formulated

 with plant sterols, has been clinically proven to significantly

 reduce cholesterol as part of a healthy diet low in saturated fat

 and cholesterol.**

The Promise® Spreads product line includes various items to meet your taste

 and nutrition needs, including Promise® Buttery Spread, Promise® Light

 Spread and Promise activ® Light Spread.

 A BETTER NUTRITION OPTION

Promise® soft spreads are a better nutrition option than butter because they are

 made with a blend of vegetable oils, including soybean and canola, and contain

 at least 75% less saturated fat than butter and no cholesterol.

Saturated and trans fats are the main dietary factors in raising blood cholesterol,

 a risk factor for heart disease. The American Heart Association (AHA) 2006 Diet

 and Lifestyle Recommendations suggest intakes of less than 7% of energy as

 saturated fat, less than 1% of energy as trans fat, and less than 300 milligrams

 of cholesterol per day.

Research shows that replacing saturated and trans fat with unsaturated fats can

 help maintain heart health. The National Cholesterol Education Program

 (NCEP) and the Dietary Guidelines for Americans state that the majority of the

 fat in the diet should come from polyunsaturated and monounsaturated

 sources.

To assist in meeting these guidelines, leading health professional organizations,

 among other dietary factors, suggest using a soft spread as a substitute for

 butter (look for 0 grams trans fat on the nutrition facts label) and choosing

 products that contain 2 grams or less of saturated fat per serving. See the chart

EXTERNAL LINKS

MORE BRANDS

USA

BRANDS IN
 ACTION

BRANDS IN ACTION
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LATEST FROM OUR
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Click here for comparison

 charts, recipes, and our

 heart health guide.

Making Life Better
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 below to find the saturated fat content of all of the Promise® soft spread

 products. All soft spread products contain no hydrogenated oils and 0 grams

 trans fat per serving.

Serving

 Size: 

 1 Tbsp. 

Promise®

 Buttery

 Spread 

Promise®

 Light

 Spread 

Promise

 activ® Light

 Spread 

Butter

 

Calories 80 45 45 102

Total Fat

 (g)

8 5 5 12

Saturated

 Fat (g)

1.5 1.0 0.5 7

Trans Fat

 (g)

0 0 0 0

Cholesterol

 (mg)

0 0 <5 31

Omega-3

 ALA (mg)

550 300 285 0

Omega-6

 LA (mg)

3200 1900 620 300

(Data reflects nutrient levels as declared in Nutrition Facts on product labels.)

HEALTHY RECIPE SUBSTITUTION TIPS BROUGHT TO YOU BY PROMISE® SPREADS  

IF YOUR RECIPE CALLS

 FOR:

TRY THESE INSTEAD:

Butter Soft spreads or sprays that are low in

 saturated fat and contain 0g trans fat per

 serving

Regular Mayonnaise Reduced-fat mayonnaise, low-fat yogurt

Whole Milk Skim (fat-free), 1% or 2%

Evaporated Milk Evaporated skim (fat-free) or reduced fat milk

Whole Milk Yogurt Low-fat or fat-free yogurt

Whipping Cream Imitation cream made with fat-free milk

Sour Cream 1% or fat-free sour scream or plain, low-fat

 yogurt

Cream Cheese Neufchâtel or light cream cheese, fat-free

 cream cheese

Cheese Reduced-calorie, low-fat or fat-free cheese

Whole Milk Cottage

 Cheese

Skim or part-skim cottage cheese or ricotta

 cheese

Eggs 2 egg whites for every whole egg or egg

 substitute

Bacon or Breakfast

 Sausage

Lean Canadian bacon, turkey bacon or lean

 ham

1 lb Ground Beef ½ lb extra lean ground beef plus 14 oz can
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FROM OUR RANGE

 cooked lentils or beans or ground learn

 turkey or chicken

Chocolate Chips Raisins, dates or dried fruit

Baking Chocolate (1 oz) 3 tablespoons cocoa powder and 1

 tablespoon vegetable oil

Salt Fresh or dry herbs, garlic or onion powder,

 lemon or lime juice

**Foods containing at least 0.4 grams per serving of plant sterols eaten twice a

 day with meals for a daily total intake of at least 0.8 grams, as part of a diet low

 in saturated fat and cholesterol, may reduce the risk of heart disease.

References:

1. Lichtenstein AH, Appel LJ, Brands M et al.Diet and lifestyle recommendations

 revision 2006: a scientific statement from the American Heart Association

 Nutrition Committee. Circulation 2006;114:82-96.

2. Sacks, FM., Campos, H. Polyunsaturated fatty acids, inflammation, and

 cardiovascular disease: time to widen our view of the mechanisms. J Clin

 Endocrin & Metab 2006;91:398-400.

3. Bucher HC, Hengstler P, Schindler C, Meier G. N-3 polyunsaturated fatty

 acids in coronary heart disease: a meta-analysis of randomized controlled trials.

 Am J Med 2002;112:298-304.

4. National Cholesterol Education Program. Third report of the National

 Cholesterol Education Program (NCEP) expert panel on detection, evaluation

 and treatment of high blood cholesterol in adults (Adult Treatment Panel III).

 Final Report. 2002. Available at:

 http://www.nhlbi.nih.gov/guidelines/cholesterol/index.htm. Accessed on

 11/16/2008

5. Dietary Guidelines for Americans 2005. Executive Report 2005;available at:

 URL: http://www.health.gov/dietaryguidelines/.

Activ® Light Spread Buttery Spread Tub Light Spread

WHERE TO FIND OUR
 PRODUCTS?

Look up local

 retailers carrying

 our food and

 personal care

 products
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About Our Organization
It’s not every day you hear of a local fundraising event with the

 power to impact a young person’s life for the rest of their life.

 But that’s exactly what Push-Up & Up does. We use the

 ordinary, everyday push-up as a metaphor for success, goal

 setting, and incrementalism. And it makes a difference.

 Push-Up & Up is a non-profit that raises money to support

 proven programs in high school dropout prevention. Along with

 our partner and beneficiary Communities In Schools, we help

 communities decrease dropout rates and increase the chance

 at lifelong success among at-risk youth.

Push-Up & Up goals:

INSPIRE communities to engage and help solve the vast dropout

 problem in America.

LEAD students to the path of success by staying in school.

BELIEVE in our future by helping those most in need.

ACHIEVE success through goal setting, incrementalism, and

 wellness.

Push-Up & Up Board:
Mindelle Ziff - Co-Chair
 Loren Ziff - Co-Chair
 Dr. Susan Johnson

 Chris Nowell
 Dan Schneider

 Ken Brown, Ex Officio

Push-Up & Up Charleston Steering Committee:
Jane Riley-Gambrell – Executive Director, CIS

 David Aylor
 Adrienne Betenbaugh

 Andrew Bettke
 Erin Billmayer

 Lamar Bonaparte
 Lindsey Clarke

 Kaitlyn Colclough
 Mitch Darnton
 Brooks Derrick
 Frank Frazier
 Tyler Gibbons
 Paige Hatley
 Jennie Hood
 Tom Loutrel

 David McCallum
 Dr. Andy McMarlin

 Jack Mitchell
 Julie Nestler

 Tyler Robinson
 Vito Scarafile
 Damon Smith
 Nate Smith

 Kelley Snyder

Specia l Thanks to:

GOAL: $100,000
$46,296
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Collect points. Earn rewards.
HOW KFR WORKS Log In  or Join Now

Sunshine® Cheez-It® Big crackers

Sunshine® Cheez-It® Big size crackers

The great taste of Cheez-It in a larger size for bigger snacking or even dipping and

 topping.

 Where to

 Buy

 Nutrition

 Facts

View All Cheez-it® Products

View All Sunshine® Products

Product Point Values

Sunshine® Cheez-It® Big crackers
Size KFR Point Value

11.7 oz 90

Baseball Spread

This fresh vegetable and dill-infused spread is shaped in

 the form of a major league ball diamond with egg

 baseballs decorating the outfield.

Get recipe
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great shopping, celebrating

what we believe in

our purpose

learn more about
 Target

purpose & beliefs

Words are just the beginning. Our purpose and beliefs work together to foster connections

 and conversations both inside and outside our doors.



We fulfill the needs and fuel the potential of our guests. That means making

 Target your preferred shopping destination in all channels by delivering

 outstanding value, continuous innovation and exceptional experiences—

consistently fulfilling our Expect More. Pay Less.® brand promise.

H O M E  A B O U T 
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 anytime,
 anywhere

 Whether you're shopping in

 our stores, online or on a

 mobile device, we work hard

 to ensure your experience is

 always enjoyable and

 exciting. How do we do it?

 Friendly service from team

 members ready to assist with

 your list; fully stocked

 products and a speedy

 checkout process; innovative

 digital experiences that take

 your trip to the next level—

and that’s just the start. Shop

 with us and see for yourself.

design for all

 It's our belief that great

 design is fun, energetic,

 surprising and smart—and it

 should be accessible and

 affordable for everyone.

 When we talk about our

 dedication to good design,

 we don’t just mean how

 something looks, but also

 diversity &
 inclusion

 Diversity is core to every

 area of our business: from

 our team, to our suppliers, to

 the communities we serve.

 inclusive of all team
 members

 We believe in building a team

 of people with different

 backgrounds, distinct

 experiences and unique

 points of view—reflecting the

 communities where we live

 and work. Read more about

 our company culture.

 supplier diversity

 By developing relationships

 with minority- and women-

owned vendors and suppliers,

 we invest in the success of

 businesses across the

 country. Learn more about

 our efforts to become

 industry leaders in supplier

 diversity.

 community engagement

 We couldn’t do it alone.

 We’ve teamed up with key

 organizations to strengthen

 the diverse needs of the

 communities we serve.

 Whether it’s assisting with

 innovative programs,

 sponsorships or volunteer

 opportunities, we’re building

 stronger communities

 together with our partners.

community

Here are a few more areas we

 suggest you explore:

corporate responsibility

volunteerism

investors

company history

careers

https://corporate.target.com/about/shopping-experience
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 how it satisfies a need, how it

 simplifies your life, and how it

 makes you feel. Find out

 what drives our focus on

 design and innovation.

more for your
 money

 We think a lot about your

 budget and how to give you

 the best value every time you

 shop with us. In addition to

 our already low prices, we

 offer other ways to save you

 money, including price

 matching in our stores and

 an additional 5% savings

 when you shop using your

 REDcard®.

 support &
 engagement

 We believe in being an

 active citizen and good

 neighbor in our

 communities. We give our

 time, talent and business

 strengths to make our

 communities strong, healthy

 and safe. We invest in career

 development and well-being

 of our team. And from the

 start, we’ve given 5 percent

 of our income, a commitment

 that does not waver based on

 the economic climate.

a fun and
 rewarding place
 to work
Our team is our greatest

 asset, so we invest in the

 growth and development of

 our team members and

 leaders, and have fun in all

 we do. We’re committed to

 building a team that does the

 right thing for our

 communities, our

 shareholders and, above all,

 our guests.
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Pledger
Profiles

FAQ Media

Frequently Asked Questions DOWNLOAD FAQ (PDF)

What is the Giving Pledge?

Who can pledge?

Why a pledge?

Why go public with a pledge?

How does the Giving Pledge work?

What will people pledge to?

Will the Giving Pledge grant money to organizations?

How much should people give?

Once someone pledges, how will you make sure they follow through?

How did the idea come about?

How long will the pledge last?

How can I report suspicious emails claiming to come from the Giving Pledge or pledgers?

WHAT IS THE GIVING PLEDGE?

The Giving Pledge is an effort to help address society’s most pressing problems

 by inviting the world’s wealthiest individuals and families to commit to giving

 more than half of their wealth to philanthropy or charitable causes either

 during their lifetime or in their will.

http://givingpledge.org/index.html
http://givingpledge.org/index.html
http://givingpledge.org/index.html
http://givingpledge.org/media.aspx
http://givingpledge.org/pdf/GivingPledge_FAQ.pdf
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WHO CAN PLEDGE?

The Giving Pledge is specifically focused on billionaires or those who would

 be billionaires if not for their giving.

The idea takes its inspiration from efforts in the past and at present that

 encourage and recognize givers of all financial means and backgrounds. We

 are inspired by the example set by millions of people who give generously

 (and often at great personal sacrifice) to make the world a better place.

Initially, the focus was on the wealthiest families and individuals in the United

 States. Since there have been enthusiastic responses to the Giving Pledge

 around the world, the pledge now includes people from a mix of countries

 around the world.

WHY A PLEDGE?

We hope that a group coming forward to be explicit about their intentions for

 giving the majority of their wealth away will help:

Inspire conversations, discussions, and action, not just about how much but

 also for what purposes / to what end and

Bring together those committed to this kind of giving to exchange

 knowledge on how to do this in the best possible way.

We live in an exciting time for philanthropy where innovative approaches and

 advances in technology have redefined what’s possible. Grassroots movements

 are proving every day how a single individual, regardless of wealth, can make

 a lasting impact on the lives of others.
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WHY GO PUBLIC WITH A PLEDGE?

The goal is to talk about giving in an open way and create an atmosphere that

 can draw more people into philanthropy.

HOW DOES THE GIVING PLEDGE WORK?

Each family or individual who chooses to pledge will make this statement

 publicly, along with a statement explaining their decision to pledge.

At an annual event, those who take the pledge will come together to share ideas

 and learn from each other.

Throughout the year, there are opportunities for conversations that go deeper on

 the specific topics of interest to the group.

WHAT WILL PEOPLE PLEDGE TO?

The pledge does not involve pooling money or supporting a particular set of

 causes or organizations. The pledge asks only that the individual give the

 majority of their wealth to philanthropic causes or charitable organizations

 either during their lifetime or in their will.

The pledge does not solicit support for the Bill & Melinda Gates Foundation or

 any other specific cause or organization. The pledge encourages signatories to

 find their own unique ways to give that inspire them personally and benefit

 society.
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WILL THE GIVING PLEDGE GRANT MONEY TO ORGANIZATIONS?

Not directly. Each person who pledges makes an individual decision about

 which particular causes or organizations they wish to support.

HOW MUCH SHOULD PEOPLE GIVE?

Each family will decide that for themselves. The pledge asks for a commitment

 of a majority of their wealth. Many have and will continue to exceed it.

ONCE SOMEONE PLEDGES, HOW WILL YOU MAKE SURE THEY FOLLOW THROUGH?

The pledge is a moral commitment to give, not a legal contract.

HOW DID THE IDEA COME ABOUT?

The idea of the Giving Pledge came from the ideas and input generated in many

 great conversations that Bill and Melinda Gates and Warren Buffett had with

 other philanthropists in the U.S. and abroad.

HOW LONG WILL THE PLEDGE LAST?

Our hope is that the effort will continue for generations to come.
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HOW CAN I REPORT SUSPICIOUS EMAILS CLAIMING TO COME FROM THE GIVING PLEDGE OR PLEDGERS?

Several scams claiming to be from or associated with the Giving Pledge are

 currently circulating on the internet. They often include names of individual

 pledgers and information taken directly from our official web site,

 www.givingpledge.org. The Giving Pledge makes every effort to stop such

 scams, but unfortunately, we cannot stop them all. The Giving Pledge does not

 solicit donations or request any type of administrative or handling charges. If

 you receive a request that appears to be from the Giving Pledge for any type of

 payment, or if you receive an email or communication seemingly from the

 Giving Pledge or individual pledgers that you feel is suspicious, please

 disregard that communication. If you have any questions, contact us at

 info@givingpledge.org.

Here are some tips to help you avoid email scams:

Be suspicious of unsolicited emails that ask for personal or financial

 information.

Avoid filling out forms in email messages.

Log on to official websites instead of clicking on links embedded in an

 email.

Contact the organization that is supposedly sending the email to verify if it is

 genuine.

Be wary if you receive an email saying you won a lottery or have been

 awarded a grant.

Be cautious if you are asked to wire money.

To report instances of phishing and email fraud conducted in the name of the

 Giving Pledge or individual pledgers, please send a copy of the suspect email

 correspondence complete with email header information to

 info@givingpledge.org. You can also send copies of the email addresses of

mailto:info@givingpledge.org
mailto:info@givingpledge.org
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 offending web sites to this address.

For more information about the Federal Trade Commission's efforts against

 these kinds of fraud or filing a complaint with the agency, please visit

 http://www.consumer.ftc.gov/articles/0003-phishing and
 http://www.consumer.ftc.gov/articles/0341-file-complaint-ftc.

TERMS OF USE  |  PRIVACY  |  CONTACT

http://www.consumer.ftc.gov/articles/0003-phishing
http://www.consumer.ftc.gov/articles/0341-file-complaint-ftc
http://givingpledge.org/terms-of-use.aspx
http://givingpledge.org/privacy.aspx
http://givingpledge.org/contact.aspx
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 6210 related results  for “up and up” 

 category

 price

 in store, online

 guest rating

 deals

 free shipping on all orders of $50+   view details 203A

shop all categories all

toys (1555)

entertainment (1416)

health (620)

clothing (559)

holiday (470)

beauty (366)

household essentials (335)
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$800 – $999

In Store

Online

Store Pickup Eligible
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http://www.target.com/tdir/p/electronics/-/N-5xtg6#?lnk=fnav_t_spc_3_14&searchText=up and up
http://www.target.com/tdir/p/toys/-/N-5xtb0#?lnk=fnav_t_spc_3_15&searchText=up and up
http://www.target.com/tdir/p/health-beauty/-/N-5xu1n#?lnk=fnav_t_spc_3_16&searchText=up and up
http://www.target.com/tdir/p/sports-outdoors/-/N-5xt85#?lnk=fnav_t_spc_3_17&searchText=up and up
http://www.target.com/np/more/-/N-5xsxf#?lnk=fnav_t_spc_3_18&searchText=up and up
http://www.target.com/HelpContent?help=/sites/html/TargetOnline/help/promotions_sweepstakes_and_discounts/promotions/promotions.html&lnk=snav_OC_Offer_Details_Footnote_2&intc=1390051|null
http://www.target.com/HelpContent?help=/sites/html/TargetOnline/help/promotions_sweepstakes_and_discounts/promotions/promotions.html&lnk=snav_OC_Offer_Details_Footnote_2&intc=1390051|null
http://www.target.com/HelpContent?help=/sites/html/TargetOnline/help/promotions_sweepstakes_and_discounts/promotions/promotions.html&lnk=snav_OC_Offer_Details_Footnote_2&intc=1390051|null
http://gam.target.com/store-locator/find-stores#?lnk=fnav_t_spc_1_1&intc=28073|nullfnav_t_spc_1_1
http://www.target.com/c/clinic-health/-/N-54x94#?lnk=fnav_t_spc_1_2
http://www.target.com/spot/optical#?lnk=fnav_t_spc_1_3&intc=28073|nullfnav_t_spc_1_3
http://www.target.com/c/pharmacy-health/-/N-54y52#?lnk=fnav_t_spc_1_4&intc=28073|nullfnav_t_spc_1_4
http://www.target.com/c/target-portrait-studio-ways-to-shop/-/N-559ua#?lnk=fnav_t_spc_1_6&intc=28073|nullfnav_t_spc_1_6
https://corporate.target.com/careers#?lnk=fnav_t_spc_1_8
https://corporate.target.com/corporate-responsibility#?lnk=fnav_t_spc_1_9
http://investors.target.com/phoenix.zhtml?c=65828&p=irol-IRHome&lnk=fnav_t_spc_1_10
http://www.target.com/spot/team-services#?lnk=fnav_t_spc_1_13
http://www.target.com/c/bullseye-shop/-/N-5xtb9#?lnk=fnav_t_spc_1_14
http://coupons.target.com/mcp/pd.cfm?encp=bw3Edh8NsU3vzmfu%2BCqxk1gE5kAdfbx6dC45DH8m6FuvNQDwYVl3xOH31DkRj79yzb%2BSNmiA400y%0D%0ALhj%2FXmLy9zzvNW3gItgBqLI6rw64%2FkWKY9O5GIrSJTepqrrRVKgryKJ1kkXm6v4vKD0bkrAj4w%3D%3D#?lnk=fnav_t_spc_1_17&intc=28073|nullfnav_t_spc_1_17
http://www.target.com/c/clearance/-/N-5q0ga#?lnk=fnav_t_spc_1_18&intc=28073|nullfnav_t_spc_1_18
http://help.target.com/help/#?lnk=fnav_t_spc_1_19
http://www.target.com/c/accessibility-ways-to-shop/-/N-4ynq1#?lnk=fnav_t_spc_1_20
http://www.target.com/webapp/wcs/stores/servlet/ManageOrder#?lnk=fnav_t_spc_1_22&intc=28073|nullfnav_t_spc_1_21
http://help.target.com/help/subcategoryarticle?parentcat=Returns+%26+Exchanges&childcat=Start+an+online+return#&lnk=fnav_t_spc_1_22
http://www.target.com/c/pickup-in-store/-/N-55fqz#?lnk=fnav_t_spc_1_24&intc=28073|nullfnav_t_spc_1_23
http://help.target.com/help/subcategoryarticle?parentcat=Delivery+Options&childcat=Free+shipping#&lnk=fnav_t_spc_1_24
http://help.target.com/help/productrecallpage?parentcat=News+%26+Safety&childcat=Product+recalls#&lnk=fnav_t_spc_1_25
http://www.target.com/spot/size-charts#?lnk=fnav_t_spc_1_27&intc=28073|nullfnav_t_spc_1_26
http://help.target.com/help/ContactUs?Con=ContactUs#&lnk=fnav_t_spc_1_27
http://www.target.com/redcard/main#?lnk=fnav_t_spc_1_29&intc=28073|nullfnav_t_spc_1_28
http://www.target.com/redcard/main#?lnk=fnav_t_spc_1_30&intc=28073|nullfnav_t_spc_1_29
http://www.target.com/redcard/main#?lnk=fnav_t_spc_1_32&intc=28073|nullfnav_t_spc_1_31
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